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Each First F r i d eveng ditracts between 350 to 3,500 patrons per city, ranging in age from 21 to 44, with a
median age of 25 to 34. Given the nature of our networking events, the great majority of our members are college-
educated professionals with large disposable income. FFU is comprised of 30 cities with a combined email list of
more than 450,000.

Age: 2171 44 (25-34 comprise 69% of audience)

Gender: 44% Male and 56% Female

Income: 75% Earn over $50,000, 33% Earn over $75,000

Education: 92% Have a bachelors, advanced or specialized degree

Professional Level: 79% Management level, (11% Executive management, CEO, CFO, or COO)

Ethnicity: 85% African-American, 5% International, 10% Other

Entrepreneurs: 19% Business owners

Loyalty: 50% Consider themselves loyal First Fridays patrons

Purchasing Trends: 47 % Woul d be more |ikely to purchase a
First Fridays
72% Would be more |ikely to purchase a
offered samples of its products through First Fridays

Hobbies: Computer & Internet users, avid sports fans, supporters of the arts

Attitudes: Clientele is upwardly mobile and image conscious

Emails 850,000 per month

Flyers: 130,000 per month

Mailing: 20,000 per month

Voicemails: 3,500 + per month

Attendance: 16,000 per month total of all events, 192,000 annually

Source: 2004 A-List Online Marketing Survey
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Our signature event is known as the First Fridays Happy Hour, which is held on the first Friday of every

month and has a total attendance of over 15,000 people nationwide per month. The First Fridays Happy

Hour is known as the premier networking event for young black professionals in the country. The typical

First Fridays event, features live jazz, performing artists and/or R&B music. Most events showcase
African-American entrepreneurs, businesses, organizations and/or charity fundraisers. Events begin as
early as 5: 00 P.M. and end as | ate as 4: 00 A. M. {
provided for guests at most events and door prizes and giveaways are also common. The dress code is
business casual to upscale.

For years, many | ocal First Fridaysd chapters have
emergence of FFU, our events have become the largest and most influential events of their kind in urban
Ameri ca. This provides a unique opportunity to m:

African-American community. FFU will work with your company to promote your products and increase
sales in over 30 target markets.
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First Fridays markets in the following cites:

Atlanta, GA
Baltimore, MD
Boston, MA
Charlotte, NC
Chicago, IL
Cincinnati, OH
Cleveland, OH
Detroit, Ml

Fort Lauderdale, FL
Hartford, CT
Houston, TX
Indianapolis, IN

Jackson, MS
Kansas City, MO
Kingston, Jamaica
Las Vegas, NV
Los Angeles, CA
Louisville, KY
Memphis, TN
Miami, FL
Nashville, TN
New Orleans, LA
New York, NY
Newark, NJ

Philadelphia, PA
Phoenix, AZ
Pittsburgh, PA
Raleigh, NC
Sacramento, CA
San Diego, CA
San Francisco, CA
St. Louis, MO
Syracuse, NY
Toronto, Canada
Virginia Beach, VA
Washington, DC

Any combination of cities may be used.
FFU has marketing capabilities in other markets as well.
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EVENT SPONSORSHIP OPPORTUNITIES R“D}jﬂv

SPONSORSHIP LEVELS

TITLE SPONSORSHIP - Title exclusivity and premiere corporate presence

GOLD SPONSORSHIP - Category exclusivity (if not reserved by Title Sponsor)

SILVER SPONSORSHIP-A Of f i ci al S p o nlsnwontiospahsorshipg nat i on
BRONZE SPONSORSHIP-A Of f i ci al Sponsoro designation for

Additional Sponsorship Opportunities:

- $1,000,000 Money bag promotion (sweepstakes)
./alet parking and thank you card promotion
.Event branding promotion

.Promotional give-a-way opportunities

* Special promotional events can be designed specifically for your company and/or its products
** Pricing is based on a per city basis

*** Ten (10%) percent discount for 5 cities or more, Twenty (20%) percent discount for 10 cities or more
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